
TRAVEL SOUTH: 
THE BEST OF THE SOUTH

CAMPAIGN REPORT 8/1/19 – 10/31/19



PARTNERSHIP
GOALS DESTINATION

AWARENESS
Drive awareness 
of the Travel South 
destination product, 
and promote travel to 
and within the 
participating southern 
states.

TRAVEL
INSPIRATION

Create custom content 
that showcases key 
experiences that the 
participating southern 
states have to offer.

REACH &
ENGAGEMENT

Engage Nat Geo’s 
travel-loving audience, 
and drive exposure 
and interest for 
highlighted states, 
attractions and 
activities.

• VISITORS
• AVERAGE TIME SPENTCONTENT

• IMPRESSIONSREACH

• LIKES, COMMENTS AND SHARESENGAGEMENT

KEY MEASURES 
OF SUCCESS



C R E A T I V E  E L E M E N T S S T R A T E G I C  D I S T R I B U T I O N  A N D  A M P L I F I C A T I O N

PARTNERSHIP DESIGN
DESTINATION-BRANDED DIGITAL ADS

Generating awareness of each state’s tourism 
product with supplied digital and video ad units

CUSTOM DIGITAL PASSPORT
Shining a spotlight on the key attractions and  

experiences across participating states 

SOCIAL MEDIA CONTENT
Destination photography with sponsor tag and 

partner content link to digital passport  

DIGITAL ADVERTISING 
Strategic placement of destination-branded digital 
ads and videos with 100% SOV on passport and 
exposure across NatGeo.com

SOCIAL AMPLIFICATION
Organic and paid posts drove exposure for and 
traffic to the digital passport 



RESULTS SUMMARY
PASSPORT DIGITAL SOCIAL

3.8M
Delivered Impressions

8.6K
Engagements

73%
Overdelivery

2.2M
Guaranteed Impressions

7.8M
Delivered Impressions

.09%
Average CTR

1.5M
Video Views

22%
Overdelivery

6.4M
Guaranteed Impressions

36.5K
Unique Visitors

39K
Total Visits

1:52
Average Time On Site

36.4K
Clicks to Passport



PERFORMANCE HIGHLIGHTS

Paid social was 
an effective 
traffic driver  

accounting for nearly 90% of 
unique passport visitors, 

and garnering 36K clicks to 
the passport.

The campaign 
overdelivered 
impressions 

across platforms by 35%, for 
a total of 11.6M total 

impressions, and delivering 
increased exposure for 

Travel South and 
participating destinations.

Nat Geo
audiences were 
highly engaged 
with the branded video 
media, garnering video 
completion rates above 

National Geographic 
benchmarks.

Engagement 
rates were 
well above 

benchmarks 
for organic social posts, 

outperforming benchmarks 
by 1.5X+ to 2X+, for FB and 

TW, respectively.



APPENDIX: THE DETAILS



DIGITAL RECAP ROLLUP – FULL CAMPAIGN

36.5K
Unique Visitors

11%
Click Through Rate

6.3M
Impressions

1:52
Average Time On Site

39K
Total Visits

7.8M
Delivered Impressions

22%
Overdelivery

6.4M
Guaranteed Impressions

1.5M
Video Views

DIGITAL DISPLAY

1.5M
Impressions

94%
Video Completion Rate

CUSTOM PASSPORT DIGITAL VIDEO



DIGITAL
CONTENT
CUSTOM PASSPORT 

PUBLISHED ON AUGUST 1

CLICK TO VIEW PASSPORT

TOTAL 
VISITS

39K
UNIQUE

VISITORS

36.5K
AVERAGE

TIME SPENT

1:52

Each state owned 2x features in the passport. The feature order 
rotated throughout the campaign to provide parity across states.  
Data is for passport, not individual state features. 



DIGITAL
DISPLAY
TARGETED MEDIA – FULL CAMPAIGN

TOTAL MEDIA   |   AUGUST–OCTOBER

PASSPORT 

TRAVEL SPOTLIGHT

RUN OF SITE – PREMIUM + ADDED VALUE

100% SOV on Travel South 

digital passport

Media ran as a roadblock, with one state’s creative 

showing in media surround. Upon page refresh, 

banners rotated to display the next state’s creative

Each state received exposure via a week-long Travel Spotlight on NatGeo.com/Travel

Digital banners for each 

state ran on NatGeo.com

Media was geo-targeted east of Mississippi, and 

to any other state-directed feeder markets

IMPRESSIONS

2.6M
IMPRESSIONS

3.2M
IMPRESSIONS

512K

PREMIUM 
RUN OF SITE

TRAVEL 
SPOTLIGHT

ADDED VALUE

4% 

OVERDELIVERY

CLICK THROUGH 

RATE

0.11%
CLICK THROUGH 

RATE

0.10%
CLICK THROUGH 

RATE

0.10%

33% 

OVERDELIVERY

2% 

OVERDELIVERY



DIGITAL
DISPLAY

ALABAMA  |   AUGUST–OCTOBER

IMPRESSIONS

532K
IMPRESSIONS

423K
IMPRESSIONS

83K

PREMIUM 
RUN OF SITE

TRAVEL 
SPOTLIGHT

ADDED VALUE

133% 
DELIVERY

CLICK THROUGH 
RATE

0.11%
CLICK THROUGH 

RATE

0.10%
CLICK THROUGH 

RATE

0.06%

102% 
DELIVERY

100% 
DELIVERY

TARGETED MEDIA – ALABAMA



DIGITAL
DISPLAY

ARKANSAS  |   AUGUST–OCTOBER

IMPRESSIONS

532K
IMPRESSIONS

416K
IMPRESSIONS

84K

PREMIUM 
RUN OF SITE

TRAVEL 
SPOTLIGHT

ADDED VALUE

133% 
DELIVERY

CLICK THROUGH 
RATE

0.12%
CLICK THROUGH 

RATE

0.11%
CLICK THROUGH 

RATE

0.10%

100% 
DELIVERY

101% 
DELIVERY

TARGETED MEDIA – ARKANSAS



DIGITAL
DISPLAY

MISSISSIPPI  |   AUGUST–OCTOBER

IMPRESSIONS

550K
IMPRESSIONS

416K
IMPRESSIONS

83K

PREMIUM 
RUN OF SITE

TRAVEL 
SPOTLIGHT

ADDED VALUE

138% 
DELIVERY

CLICK THROUGH 
RATE

0.14%
CLICK THROUGH 

RATE

0.12%
CLICK THROUGH 

RATE

0.12%

100% 
DELIVERY

100% 
DELIVERY

TARGETED MEDIA – MISSISSIPPI



DIGITAL
DISPLAY

NORTH CAROLINA  |   AUGUST–OCTOBER

IMPRESSIONS

594K
IMPRESSIONS

425K
IMPRESSIONS

85K

PREMIUM 
RUN OF SITE

TRAVEL 
SPOTLIGHT

ADDED VALUE

149% 
DELIVERY

CLICK THROUGH 
RATE

0.11%
CLICK THROUGH 

RATE

0.17%
CLICK THROUGH 

RATE

0.09%

102% 
DELIVERY

102% 
DELIVERY

TARGETED MEDIA – NORTH CAROLINA



DIGITAL
DISPLAY

SOUTH CAROLINA  |   AUGUST–OCTOBER

IMPRESSIONS

532K
IMPRESSIONS

416K
IMPRESSIONS

84K

PREMIUM 
RUN OF SITE

TRAVEL 
SPOTLIGHT

ADDED VALUE

133% 
DELIVERY

CLICK THROUGH 
RATE

0.11%
CLICK THROUGH 

RATE

0.09%
CLICK THROUGH 

RATE

0.14%

100% 
DELIVERY

101% 
DELIVERY

TARGETED MEDIA – SOUTH CAROLINA



DIGITAL
DISPLAY

WEST VIRGINIA   |   AUGUST–OCTOBER

IMPRESSIONS

468K
IMPRESSIONS

458K
IMPRESSIONS

91K

PREMIUM 
RUN OF SITE

TRAVEL 
SPOTLIGHT

ADDED VALUE

117% 
DELIVERY

CLICK THROUGH 
RATE

0.07%
CLICK THROUGH 

RATE

0.08%
CLICK THROUGH 

RATE

0.09%

110% 
DELIVERY

110% 
DELIVERY

TARGETED MEDIA – WEST VIRGINIA



DIGITAL
VIDEO

TOTAL MEDIA   |   AUGUST–OCTOBER

VIDEO COMPLETION 
RATE

94%

DELIVERED
IMPRESSIONS

1.5M

GUARANTEED
IMPRESSIONS

1.03M

IMPRESSION
OVER-

DELIVERY

46%

TARGETED MEDIA – FULL CAMPAIGN
PRE AND MID-ROLL



DIGITAL
VIDEO

ALABAMA  |   AUGUST–OCTOBER

TARGETED MEDIA – ALABAMA
PRE AND MID-ROLL

VIDEO COMPLETION 
RATE

91%

DELIVERED
IMPRESSIONS

251K

GUARANTEED
IMPRESSIONS

172K

IMPRESSION
OVER-

DELIVERY

46%



DIGITAL
VIDEO

ARKANSAS   |   AUGUST–OCTOBER

TARGETED MEDIA – ARKANSAS
PRE AND MID-ROLL

VIDEO COMPLETION 
RATE

94%

DELIVERED
IMPRESSIONS

251K

GUARANTEED
IMPRESSIONS

172K

IMPRESSION
OVER-

DELIVERY

46%



DIGITAL
VIDEO

MISSIPPIPPI   |   AUGUST–OCTOBER

TARGETED MEDIA – MISSISSIPPI
PRE AND MID-ROLL

VIDEO COMPLETION 
RATE

95%

DELIVERED
IMPRESSIONS

251K

GUARANTEED
IMPRESSIONS

172K

IMPRESSION
OVER-

DELIVERY

46%



DIGITAL
VIDEO

NORTH CAROLINA   |   AUGUST–OCTOBER

TARGETED MEDIA – NORTH CAROLINA
PRE AND MID-ROLL

VIDEO COMPLETION 
RATE

93%

DELIVERED
IMPRESSIONS

251K

GUARANTEED
IMPRESSIONS

172K

IMPRESSION
OVER-

DELIVERY

46%



DIGITAL
VIDEO

SOUTH CAROLINA   |   AUGUST–OCTOBER

TARGETED MEDIA – SOUTH CAROLINA
PRE AND MID-ROLL

VIDEO COMPLETION 
RATE

94%

DELIVERED
IMPRESSIONS

251K

GUARANTEED
IMPRESSIONS

172K

IMPRESSION
OVER-

DELIVERY

46%



DIGITAL
VIDEO

WEST VIRGINIA   |   AUGUST–OCTOBER

TARGETED MEDIA – WEST VIRGINIA
PRE AND MID-ROLL

VIDEO COMPLETION 
RATE

96%

DELIVERED
IMPRESSIONS

251K

GUARANTEED
IMPRESSIONS

172K

IMPRESSION
OVER-

DELIVERY

46%



SOCIAL RECAP ROLLUP

123K
Impressions

8K
Engagements

3.7M
Impressions

397
Clicks to Passport

345
Engagements

3.8M
Delivered Impressions

8.6K
Engagements

73%
Overdelivery

2.2M
Guaranteed Impressions

Paid Amp

42K
Impressions

253
Engagements

35.8K
Clicks to Passport

165
Clicks to Passport

36.4K
Clicks to Passport



ORGANIC
SOCIAL
ORGANIC SOCIAL – FACEBOOK

POSTS DRIVING TO PASSPORT  |  SEPT 18 

ENGAGEMENTS

345

IMPRESSIONS

123K
ENGAGEMENTS

253

IMPRESSIONS

42K

@ NATGEOTRAVEL
FACEBOOK

@NATGEOTRAVEL
TWITTER

CLICKS

397
CLICKS

165

The organic social posts exceeded engagement rate 
benchmarks. The FB post engagement rate was 1.5x+ 
the benchmark, and the TW post engagement rate was 
2x+ the benchmark.



PAID
SOCIAL
PAID AMPLIFICATION – FACEBOOK

IMPRESSIONS

3.7M
ENGAGEMENTS

8K

@NATGEOTRAVEL

DRIVING TO PASSPORT | AUGUST–OCTOBER

To maximize performance, FB Amp launched with 15+ 

image and copy combinations, and optimized to top 

performing combinations.

CLICKS

35.8K



THANK YOU!


